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INTRO

There was a time when

success was
straightforward.

   A  w e l l - c r a f t e d  a r t i c l e  f i l l e d

w i t h  t h e  r i g h t  k e yw o r d s  wou l d

c l im b  t h e  G o o g l e  r a n k i n g s

e f f o r t l e s s l y ,  d r aw i n g  r e a d e r s  a n d

s t e a d i l y  b o o s t i n g  r e v e n u e .  E v e r y

p i e c e  f e l t  l i k e  a  s u r e f i r e  h i t ,

r e s o n a t i n g  w i t h  a u d i e n c e s  a n d

b u i l d i n g  t r u s t  w i t h  m i n im a l  f u s s .

T o d a y ,  t h e  l a n d s c a p e  h a s  s h i f t e d  d r am a t i c a l l y .  W h e n  u s e r s  s e a r c h

o n l i n e ,  a n sw e r s  a r e  o f t e n  s e r v e d  d i r e c t l y  o n  t h e  s c r e e n  t h r o u g h

s o p h i s t i c a t e d  A I  a l g o r i t hms .  E v e n  t h e  b e s t  c o n t e n t  c a n  b e

o v e r l o o k e d  a s  A I - g e n e r a t e d  r e s p o n s e s  c a p t u r e  t h e  s p o t l i g h t ,  l e a d i n g

t o  f ew e r  c l i c k s  a n d  d im i n i s h e d  a d  imp r e s s i o n s .  T h i s  c h a l l e n g e  i s  f e l t

a c r o s s  t h e  d i g i t a l  p u b l i s h i n g  wo r l d ,  f r om  sm a l l  r e c i p e  b l o g s  t o

d y n am i c  s i t e s  l i k e  B u z z f e e d .

T h i s  g u i d e  i s  a  j o u r n e y  i n t o  d e c o d i n g  t h e  n ew  v i s i b i l i t y  e q u a t i o n  i n

t h e  a g e  o f  A I .  I t  c om b i n e s  t im e - t e s t e d  S E O  p r i n c i p l e s  w i t h

i n n o v a t i v e ,  A I - f r i e n d l y  s t r a t e g i e s  d e s i g n e d  t o  r e c l a im  l o s t  t r a f f i c

a n d  t r a n s f o rm  t h e  c h a l l e n g e s  o f  r e d u c e d  c l i c k s  i n t o  o p p o r t u n i t i e s

f o r  s u s t a i n a b l e  g r o w t h .  

T h e  i n s i g h t s  a n d  t a c t i c s  p r e s e n t e d  h e r e  a r e  d r awn  f r om  r e a l -wo r l d

e x p e r i e n c e s  a c r o s s  t h e  i n d u s t r y ,  o f f e r i n g  a  c l e a r  p a t h  t o  a d a p t i n g ,

e v o l v i n g ,  a n d  t h r i v i n g  i n  a  d i g i t a l  e r a  w h e r e  a u t h e n t i c i t y  a n d

s t r a t e g i c  c l a r i t y  a r e  mo r e  impo r t a n t  t h a n  e v e r .
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M o r e  t h a n  o n e  i n  f o u r  s e a r c h  r e s u l t s  n ow  f e a t u r e  a n  A I

o v e r v i ew .  T h e  r a p i d  r i s e  o f  G e n e r a t i v e  A I  (G e nA I )  h a s

t r a n s f o rm e d  d i g i t a l  p u b l i s h i n g  a n d  r ew r i t t e n  t h e  r u l e s  o f

r e v e n u e  mon e t i z a t i o n .  A I - d r i v e n  c o n t e n t  c r e a t i o n ,  a d v a n c e d

s e a r c h  a l g o r i t hms ,  a n d  i n n o v a t i v e  a u d i e n c e  e n g a g em e n t

t a c t i c s  a r e  f u n d am e n t a l l y  c h a n g i n g  h ow  i n f o rm a t i o n  i s

d i s c o v e r e d  a n d  c o n s um e d .  P u b l i s h e r s  w h o  d o  n o t  m a s t e r  t h i s

n ew  l a n d s c a p e  r i s k  f a d i n g  i n t o  o b s c u r i t y .

T h e  t r a d i t i o n a l  S E O  p l a y b o o k  n o  l o n g e r  a p p l i e s .  M o d e r n  A I -

p ow e r e d  s e a r c h  e n g i n e s  s y n t h e s i z e  c o n t e n t ,  g e n e r a t e  r e a l -

t im e  a n sw e r s ,  a n d  d e l i v e r  c u r a t e d  s umm a r i e s  t h a t  r emo v e  t h e

n e e d  f o r  u s e r s  t o  c l i c k  t h r o u g h  t o  t h e  o r i g i n a l  s o u r c e .  T h e

r e l i a b l e  t r a f f i c  t h a t  o n c e  f u e l e d  a d  r e v e n u e  a n d  s u b s c r i p t i o n s

i s  r a p i d l y  d im i n i s h i n g ,  a n d  t h o s e  w h o  r e s i s t  c h a n g e  m a y  f a c e

s i g n i f i c a n t  r e v e n u e  l o s s e s  a s  A I  mo d e l s  i n c r e a s i n g l y  f a v o r

c o n t e n t  a l i g n e d  w i t h  e v o l v i n g  a l g o r i t hms .

S t a y i n g  c omp e t i t i v e  r e q u i r e s  a  d e e p  u n d e r s t a n d i n g  o f  h ow

G e nA I  i n t e r p r e t s  a u t h o r i t y ,  r e l e v a n c e ,  a n d  e n g a g em e n t .  T h i s

r e p o r t  h i g h l i g h t s  t h e  h a r d  t r u t h s  b e h i n d  A I - d r i v e n  s e a r c h ,

d e c i p h e r s  t h e  n ew  v i s i b i l i t y  e q u a t i o n ,  a n d  o u t l i n e s  a c t i o n a b l e

s t r a t e g i e s  t o  h e l p  p u b l i s h e r s  s e c u r e  a  p r om i n e n t  p l a c e  i n

c o n t e n t  r a n k i n g s  w h i l e  e f f i c i e n t l y  g r o w i n g  r e v e n u e .
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F o r  t h o s e  m a n a g i n g  d i g i t a l  p u b l i s h i n g  s i t e s ,  t h e  d a y s  o f  r e l y i n g

s o l e l y  o n  t r a d i t i o n a l  S E O  t a c t i c s  s u c h  a s  k e yw o r d  r e l e v a n c e ,

b a c k l i n k s ,  a n d  u s e r  e n g a g em e n t ,  s e em  t o  b e  b e h i n d  y o u .  T h e

d i g i t a l  l a n d s c a p e  h a s  e v o l v e d  w i t h  t h e  r a p i d  i n t e g r a t i o n  o f

a r t i f i c i a l  i n t e l l i g e n c e  i n  s e a r c h  e n g i n e s .  

T o d a y ,  s e a r c h  e n g i n e s  g e n e r a t e  c o n t e n t - d r i v e n  r e s p o n s e s  b y

s y n t h e s i z i n g  i n f o rm a t i o n  f r om  mu l t i p l e  s o u r c e s ,  w h i c h  m e a n s

t h a t  t h e  o l d  r a n k i n g  m e t h o d s  n o  l o n g e r  g u a r a n t e e  v i s i b i l i t y .

M a j o r  p l a t f o rm s  l i k e  G o o g l e ,  B i n g ,  a n d  C h a tG P T  n ow  o f f e r  A I -

d r i v e n  o v e r v i ew s  t h a t  d e l i v e r  c o n c i s e  a n sw e r s  d i r e c t l y  t o  u s e r s .

T h i s  s h i f t  h a s  g i v e n  r i s e  t o  g e n e r a t i v e  e n g i n e  o p t im i z a t i o n

(G E O ) ,  a  n ew  a p p r o a c h  t h a t  r e q u i r e s  a  s t e p  b e y o n d  s imp l e

k e yw o r d  i n s e r t i o n .  
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G-E-O generative - engine - optimization

G E O  emp h a s i z e s  t h e  impo r t a n c e  o f  s t r u c t u r e d ,  a u t h o r i t a t i v e

c o n t e n t  a n d  c a r e f u l l y  r e f i n e d  m e t a d a t a ,  e n s u r i n g  t h a t  y o u r

c o n t e n t  n o t  o n l y  r e s o n a t e s  w i t h  h um a n  r e a d e r s  b u t  i s  a l s o

r e c o g n i z e d  b y  A I  a l g o r i t hms  a s  a  p r im a r y  s o u r c e  o f  v a l u a b l e

i n f o rm a t i o n .  I f  c o n t e n t  i s n ’ t  o p t im i z e d  f o r  t h i s  n ew  e n v i r o nm e n t ,

t h e r e  i s  a  r e a l  r i s k  o f  s e e i n g  a  s i g n i f i c a n t  d e c l i n e  i n  o r g a n i c

t r a f f i c  a s  u s e r s  f i n d  t h e i r  a n sw e r s  w i t h o u t  v i s i t i n g  i n d i v i d u a l  w e b

p a g e s .

A d a p t i n g  f r om  S E O  t o  G E O  m e a n s  d e v e l o p i n g  a  d e e p e r

u n d e r s t a n d i n g  o f  h ow  A I  e v a l u a t e s  c o n t e n t  a u t h o r i t y ,  r e l e v a n c e ,

a n d  u s e r  i n t e n t .  T r a d i t i o n a l  t a c t i c s  n ow  n e e d  t o  b e  p a i r e d  w i t h

s t r a t e g i e s  t h a t  f o c u s  o n  l o n g - f o rm ,  w e l l - s t r u c t u r e d  a r t i c l e s

b a c k e d  b y  c omp r e h e n s i v e  r e s e a r c h  a n d  e x p e r t  i n s i g h t s .  

F o l l ow i n g  f r am ewo r k s  l i k e  G o o g l e ’ s  E x p e r i e n c e ,  E x p e r t i s e ,

A u t h o r i t a t i v e n e s s ,  a n d  T r u s t w o r t h i n e s s  ( E - E -A - T )  b e c om e s

e s s e n t i a l  t o  e n s u r e  t h a t  c o n t e n t  i s  d e em e d  r e l i a b l e  a n d  v a l u a b l e

b y  A I - p ow e r e d  s e a r c h  e n g i n e s .

T o  c l a r i f y  t h e  d i f f e r e n c e s  a n d  h e l p  g u i d e  y o u r  s t r a t e g y ,  c o n s i d e r

t h i s  s i d e - b y - s i d e  c omp a r i s o n  o f  t r a d i t i o n a l  S E O  a n d  G E O :
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Aspect SEO

Visibility Objectives

Enhances visibility in

traditional search

engines like Google.

GEO

Enhances visibility in AI-

powered search and

answer engines.

Keyword Strategy

Uses strategic

keywords to improve

discoverability.

Uses strategic

keywords but prioritizes

contextual relevance.

User Experience

Focuses on engagement,

ease of navigation, and

accessibility.

Ensures content is

clear, engaging, and AI-

friendly.

Content Quality 

& Relevance

Prioritizes high-quality,

relevant content adhering

to E-E-A-T principles.

Focuses on structured,

comprehensive content

AI can interpret.

Data Insights 

& Analytics

Leverages data insights

and analytics for

optimization.

Uses AI-driven insights

to refine content for

answer engines.

Technical Optimization

Optimizes load speed,

mobile friendliness, and

crawlability.

Optimizes content for

AI parsing and

synthesis.

Authority Building

Builds credibility through

quality content and

backlinks.

Builds authority

through AI-recognized

credibility and citations.

Continuous Adaptation

Continuously adapts to

search engine algorithm

changes.

Adapts continuously to

AI advancements and

methodologies.

Response Generation

Optimizes for search

engines displaying lists 

of links.

Optimizes content for

AI to generate

synthesized responses.
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Aspect SEO

Content 

Contextualization

Uses meta tags and

keyword placement to

rank pages.

GEO

Ensures content is

contextually rich for AI

processing.

Information Synthesis
Improves rankings of

individual web pages.

Focuses on how AI

integrates and synthesizes

multiple sources.

User Intent 

Understanding

Matches keywords to

queries to drive traffic.

Uses AI to anticipate

and interpret user

intent more precisely.

Algorithm Adaptation
Adapts to search engine

algorithm updates.

Adapts to evolving AI

capabilities and

preferences.

Content Formatting
Formats content for

traditional search 

engine indexing.

Formats content to be

easily parsed by AI and

NLP models.

Research-Driven 

Strategy

Relies on keyword

research and technical

analysis.

Analyzes AI-generated

structures, citation

patterns, and evolution.

Performance Tracking

Tracks rankings and

keyword performance in

search engines.

Tracks AI-driven referral

traffic, citations, and

response structures.

T h i s  c omp a r i s o n  h e l p s  i l l u s t r a t e  t h a t  w h i l e  S E O  s t i l l  m a t t e r s ,

G E O  r e q u i r e s  a n  e x t r a  l a y e r  o f  s t r a t e g y  t o  e n s u r e  c o n t e n t  i s

o p t im i z e d  f o r  a  wo r l d  w h e r e  A I  p l a y s  a  d om i n a n t  r o l e  i n

d e l i v e r i n g  s e a r c h  r e s u l t s .

0 5

T h e  V i s i b i l i t y  C o d e :  

C r a c k i n g  t h e  A g e  o f  A I  f o r  D i g i t a l  P u b l i s h e r s



T o  h e l p  b r i d g e  t h e  g a p  b e t w e e n  t r a d i t i o n a l  S E O  a n d  t h e

em e r g i n g  G E O  s t a n d a r d s ,  c o n s i d e r  u s i n g  a  k e yw o r d  p l a n n i n g

wo r k s h e e t  t a i l o r e d  t o  t h e  A I  l a n d s c a p e .  T h i s  s amp l e  wo r k s h e e t

i s  d e s i g n e d  t o  a s s i s t  i n  i d e n t i f y i n g  h i g h - imp a c t  t o p i c s  a n d

r e l e v a n t  k e yw o r d s  t h a t  c a t e r  t o  b o t h  h um a n  r e a d e r s  a n d  A I

a l g o r i t hms .  E a c h  k e yw o r d  o r  t o p i c  i s  p a i r e d  w i t h  t h e  i n t e n d e d

s e a r c h  i n t e n t  a n d  r e l e v a n c e  t o  t h e  G E O  f r am ewo r k ,  o f f e r i n g  a

c l e a r  r o a dm a p  f o r  c o n t e n t  p l a n n i n g .
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Keyword/Topic Search Intent
Relevance to

AI/GEO
Competitiveness

Content

Ideas/Focus

AI in Digital
Publishing

Informational,
Research

High – Overview of
AI’s impact on
publishing

High

Explore how AI is
transforming digital
publishing and
revenue models.

Generative Engine
Optimization (GEO)

Informational,
Strategy

High – New
paradigm in search

Medium

Compare GEO
versus traditional
SEO and highlight
key strategies.

AI-Powered Content
Creation

Informational,
Tutorial

High – Practical
application

Medium

Provide best
practices for
integrating AI tools
in content
production.

E-E-A-T for AI
Content

Informational, Best
Practices

High – Ensuring
content authority

Medium

Outline how to meet
E-E-A-T standards in
an AI-driven
landscape.

AI Search
Algorithms

Informational,
Technical

High –
Understanding AI
mechanisms

High

Analyze how AI
processes and
synthesizes online
content.

Structured Data for
AI

Informational,
Tutorial

Medium – Technical
optimization

Medium

Explain the benefits
of using structured
data for better AI
visibility.

AI Content
Personalization

Informational,
Strategy

High – Enhancing
user engagement

Medium

Discuss strategies
for tailoring content
to audience
preferences.
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T h e  s h i f t  t o w a r d  p e r s o n a l i z e d  s e a r c h  i s

n o t  a  p a s s i n g  t r e n d ;  i t  i s  a  l a s t i n g

c h a n g e  t h a t  w i l l  c o n t i n u e  t o  e v o l v e .

M o d e r n  s e a r c h  e n g i n e s  n ow  a d j u s t

r e s p o n s e s  b a s e d  o n  u s e r  b e h a v i o r ,  p a s t

s e a r c h  p a t t e r n s ,  a n d  c o n t e x t .  

T h i s  p e r s o n a l i z a t i o n  c a n  h e l p  c o n n e c t

y o u r  n i c h e  c o n t e n t  w i t h  t h e  r i g h t

r e a d e r s ,  b u t  i t  a l s o  m e a n s  t h a t  y o u r

m a t e r i a l  mu s t  b e  o p t im i z e d  f o r  t h e s e

a d v a n c e d  s y s t ems  t o  b e  e a s i l y  f o u n d .

A s  t h e s e  s e a r c h  s y s t ems  b e c om e  mo r e

i n d e p e n d e n t  i n  g e n e r a t i n g  a n d

r e c omm e n d i n g  c o n t e n t ,  t h e  t r a d i t i o n a l

mo d e l  o f  r e l y i n g  s o l e l y  o n  c l i c k - b a s e d

a d v e r t i s i n g  i s  c h a n g i n g .  Y o u  m a y  n e e d  t o

e x p l o r e  o t h e r  r e v e n u e  m e t h o d s ,  s u c h  a s

em b e d d i n g  a d s  w i t h i n  y o u r  c o n t e n t  o r

o f f e r i n g  s u b s c r i p t i o n s .  

A d d i t i o n a l l y ,  a s  g u i d e l i n e s  a r o u n d

c o n t e n t  t r a n s p a r e n c y  a n d  a t t r i b u t i o n

e v o l v e ,  s t a y i n g  i n f o rm e d  a n d  c omp l i a n t

i s  e s s e n t i a l .

L e a d i n g  p u b l i s h e r s  a r e  a l r e a d y  a d a p t i n g

t o  t h e s e  c h a n g e s .  F o r  e x amp l e ,  T h e

G u a r d i a n  h a s  p a r t n e r e d  w i t h  a

t e c h n o l o g y  f i rm  t o  e n s u r e  i t s  j o u r n a l i sm

i s  p r o p e r l y  c r e d i t e d  i n  s e a r c h  r e s u l t s ,

w h i c h  h a s  b o o s t e d  i t s  r e f e r r a l  t r a f f i c .

S im i l a r l y ,  T I M E  M a g a z i n e  h a s  i n t r o d u c e d

a  p l a t f o rm  t h a t  u s e s  v i d e o  s umm a r i e s  t o

e n g a g e  a u d i e n c e s  mo r e  e f f e c t i v e l y .

T h e s e  e x amp l e s  s h ow  t h a t  p u b l i s h e r s

w h o  a d a p t  b y  em b r a c i n g  n ew

t e c h n o l o g i e s ,  o p t im i z i n g  t h e i r  c o n t e n t

f o r  mo d e r n  s e a r c h ,  a n d  u s i n g  d a t a - d r i v e n

s t r a t e g i e s  a r e  i n  a  s t r o n g e r  p o s i t i o n  t o

m a i n t a i n  v i s i b i l i t y  a n d  r e v e n u e  i n  t h i s

c h a n g i n g  l a n d s c a p e .
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Im a g i n e  t y p i n g  a  p r omp t  i n t o  C h a tG P T  a n d

b e i n g  a b l e  t o  u p l o a d  a  n ew  b l o g  p o s t  t o  y o u r

s i t e  w i t h i n  m i n u t e s .  W h i l e  t h i s  r a p i d  c o n t e n t

g e n e r a t i o n  i s  imp r e s s i v e ,  i t  c a n  s om e t im e s

m a k e  j o u r n a l i sm  a n d  t r a d i t i o n a l  c o n t e n t  

f e e l  o b s o l e t e .  

W h e n  o n e  a u t om a t e d  o u t p u t  f o l l ow s  a n o t h e r ,

r e a d e r s  s t a r t  t o  t i r e  o f  t h e  g e n e r i c ,  r o b o t i c

m a t e r i a l .  E v e n  c ommon  e r r o r s  i n  p u n c t u a t i o n

o r  t h e  o v e r u s e  o f  emo j i s  h a v e  b e c om e

d i s t r a c t i o n s ,  w i t h  m a n y  a u d i e n c e s  o p e n l y

c r i t i c i z i n g  c o n t e n t  t h a t  s e ems  e n t i r e l y

m a c h i n e -m a d e .

T h e r e  i s  a l s o  g r o w i n g  c o n c e r n  a b o u t

a c c u r a c y .  R e s e a r c h  s h ow s  t h a t  6 1%  o f

c omp a n i e s  u s i n g  a u t om a t e d  c o n t e n t

g e n e r a t i o n  f a c e  i s s u e s  w i t h  m a i n t a i n i n g

a c c u r a t e  i n f o rm a t i o n .  A l t h o u g h  s om e  w r i t e r s

d e b a t e  w h e t h e r  c o n t e n t  c r e a t e d  b y  t h e s e

s y s t ems  r a n k s  l ow e r  i n  s e a r c h  r e s u l t s ,  r e c e n t

d a t a  r e v e a l s  t h a t  s u c h  c o n t e n t  h a s  a c t u a l l y

d o u b l e d  i t s  p r e s e n c e  i n  t h e  t o p  2 0  s e a r c h

r e s u l t s  s i n c e  S e p t em b e r  2 0 2 4 .

A t  t h e  e n d  o f  t h e  d a y ,  s e a r c h  e n g i n e s  l i k e

G o o g l e  r em a i n  f o c u s e d  o n  q u a l i t y .  F l o o d i n g

t h e  d i g i t a l  s p a c e  w i t h  g e n e r i c ,  a u t om a t e d

c o n t e n t  r i s k s  d im i n i s h i n g  t h e  v a l u e  o f  y o u r

w o r k .  F o r  c o n t e n t  t o  t r u l y  s t a n d  o u t  i n  t h i s

t e c h n o l o g y - d r i v e n  e r a ,  b r a n d s  mu s t  c r e a t e

u n i q u e ,  h i g h - q u a l i t y  m a t e r i a l  t h a t  r e s o n a t e s

w i t h  t h e i r  a u d i e n c e .  

A d d i n g  h um a n  o v e r s i g h t ,  t h r o u g h  e d i t o r s  a n d

s u b j e c t -m a t t e r  e x p e r t s ,  e n s u r e s  t h a t  t h e

c o n t e n t  i s  a c c u r a t e ,  c r e d i b l e ,  a n d  i n  l i n e  w i t h

b r a n d  v a l u e s .  A t  t h e  s am e  t im e ,  u s i n g

t e c h n o l o g y  f o r  r o u t i n e  t a s k s  l i k e  d r a f t i n g

p r o d u c t  d e s c r i p t i o n s  o r  g e n e r a t i n g  F A Q s  c a n

f r e e  u p  h um a n  c r e a t o r s  t o  f o c u s  o n  s t r a t e g i c

a n d  c r e a t i v e  wo r k .

In An AI World,

/01
Is Content Still King?
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Actionable Tools &
Tactics for AI-Era
Visibility02

N ow  t h a t  w e ’ v e  o u t l i n e d  s om e  o f  t h e  k e y  d i f f e r e n c e s  i n  S E O

a n d  c o n t e n t  d e v e l o pm e n t  i n  t h e  a g e  o f  A I ,  w e ’ r e  n ow  g o i n g  t o

p r o v i d e  a c t i o n a b l e  s t r a t e g i e s  t o  h e l p  d i g i t a l  p u b l i s h e r s  c h a n g e

u p  t h e i r  t a c t i c s  t o  k e e p  v i s i b i l i t y  a n d  c o n s ump t i o n  h i g h .

A I - g e n e r a t e d  a n sw e r s  a n d  z e r o - c l i c k  r e s u l t s  a r e  r ew r i t i n g  t h e

r u l e s  o f  d i g i t a l  v i s i b i l i t y .  W h e r e  t r a d i t i o n a l  S E O  o n c e  r e i g n e d ,

p u b l i s h e r s  t o d a y  a r e  c o n t e n d i n g  w i t h  mo d e l s  t h a t  s y n t h e s i z e

a n sw e r s ,  i n t e r p r e t  i n t e n t ,  a n d  o f t e n  b y p a s s  t h e  s o u r c e

e n t i r e l y .  T o  s t a y  c omp e t i t i v e ,  i t ’ s  n o  l o n g e r  e n o u g h  t o  o p t im i z e

f o r  k e yw o r d s .  P u b l i s h e r s  n e e d  t o  o p t im i z e  f o r  h ow  m a c h i n e s

r e a d ,  r a n k ,  a n d  r e s u r f a c e  y o u r  c o n t e n t .

F r om  s t r u c t u r e d  d a t a  t h a t  m a k e s  c o n t e n t  m a c h i n e - r e a d a b l e ,  t o

t o o l s  t h a t  e n h a n c e  s em a n t i c  r e l e v a n c e ,  t o  p r omp t  t e s t i n g  t h a t

r e v e a l s  h ow  a  b r a n d  i s  b e i n g  i n t e r p r e t e d  b y  G e nA I ,  t h e s e  a r e

t h e  l e v e r s  t h a t  m a t t e r  n ow .  
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A I  mo d e l s  p r i o r i t i z e  c o n t e n t  t h a t  i s  s t r u c t u r e d ,  s em a n t i c a l l y  r i c h ,

a n d  m a c h i n e - r e a d a b l e .  T h e  r i g h t  s c h em a  m a r k u p  h e l p s  y o u r

c o n t e n t  s h ow  u p  i n  A I  s umm a r i e s ,  f e a t u r e d  s n i p p e t s ,  a n d  e v e n

v o i c e  s e a r c h .

G e t t i n g  c i t e d  b y  l a r g e  l a n g u a g e  mo d e l s  ( L L M s )  l i k e  C h a tG P T ,

C l a u d e ,  o r  P e r p l e x i t y  d o e s n ’ t  h a p p e n  b y  c h a n c e .  T h e s e  s y s t ems

f a v o r  s o u r c e s  t h a t  m e e t  s p e c i f i c  t e c h n i c a l  a n d  r e p u t a t i o n a l

t h r e s h o l d s .  S t r u c t u r e d  d a t a  i s  f o u n d a t i o n a l ;  u s i n g  s c h em a  t y p e s

l i k e  F A Q P a g e ,  A r t i c l e ,  a n d  A u t h o r  h e l p s  L L M s  u n d e r s t a n d  a n d

c o n t e x t u a l i z e  y o u r  c o n t e n t .  E q u a l l y  impo r t a n t  i s  y o u r  d om a i n ’ s

r e p u t a t i o n .  P a g e s  w i t h  b a c k l i n k s  f r om  a u t h o r i t a t i v e  s o u r c e s  l i k e

W i k i p e d i a ,  a c a d em i c  j o u r n a l s ,  m a j o r  n ew s  o u t l e t s ,  o r  g o v e r nm e n t

s i t e s  a r e  mo r e  l i k e l y  t o  a p p e a r  i n  A I - g e n e r a t e d  r e s p o n s e s .  A n d  i f

t h e  c o n t e n t  r a n k s  f o r  h i g h - v o l um e  q u e r i e s  a n d  i s  c r aw l e d

f r e q u e n t l y ,  t h e r e  i s  a  b e t t e r  c h a n c e  t h a t  t h e  c o n t e n t  w i l l  

b e c om e  p a r t  o f  a n  L L M ’ s  k n ow l e d g e  f a b r i c .

T o  i n c r e a s e  t h e  c h a n c e s  o f  b e i n g  s u r f a c e d ,  f o c u s  o n  p u b l i s h i n g

o r i g i n a l  r e s e a r c h ,  d a t a ,  o r  a n a l y s i s .  L L M s  t e n d  t o  p r i o r i t i z e

p r im a r y  s o u r c e s .  B u i l d  r o b u s t  a u t h o r  p r o f i l e s  w i t h  c l e a r  e x p e r t i s e

a n d  u s e  s t r u c t u r e d  m a r k u p  t o  s i g n a l  c r e d i b i l i t y .  M o s t

impo r t a n t l y ,  i n v e s t  i n  e a r n i n g  b a c k l i n k s  f r om  h i g h - a u t h o r i t y

s i t e s  l i k e l y  i n c l u d e d  i n  t r a i n i n g  d a t a s e t s ,  s u c h  a s  t r a d e  j o u r n a l s ,

i n d u s t r y  b l o g s ,  a n d  p r o f e s s i o n a l  d i r e c t o r i e s .

S om e  p u b l i s h e r s  h a v e  l e g i t im a t e  c o n c e r n s  a b o u t  A I  s c r a p i n g

t h e i r  c o n t e n t .  I f  y o u ’ d  p r e f e r  t o  r e s t r i c t  t h i s ,  y o u  c a n  imp l em e n t

b o t - s p e c i f i c  h e a d e r s  t o  d i s a l l ow  k n own  A I  c r aw l e r s .  F o r  e x amp l e ,

t o  b l o c k  O p e nA I ’ s  G P T B o t ,  o n e  wou l d  a d d  t h e  f o l l ow i n g  l i n e  t o

y o u r  r o b o t s . t x t  f i l e :

AI-Specific 

Plublishing
Considerations

/02How To Get Cited by AI Models
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A s  w e  m e n t i o n e d  e a r l i e r ,  A I  mo d e l s  p r i o r i t i z e  c o n t e n t  t h a t  i s

s t r u c t u r e d ,  s em a n t i c a l l y  r i c h ,  a n d  m a c h i n e - r e a d a b l e .  T h e  r i g h t

s c h em a  m a r k u p  h e l p s  y o u r  c o n t e n t  s h ow  u p  i n  A I  s umm a r i e s ,

f e a t u r e d  s n i p p e t s ,  a n d  e v e n  v o i c e  s e a r c h .

H e r e  a r e  t h e  s c h em a  t y p e s  e v e r y  d i g i t a l  p u b l i s h e r  

s h o u l d  c o n s i d e r :

Structured Data
/02Schema Types That Matter
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Schema Type Why It Matters

FAQ Pages
Increases the chance of being featured in AI-generated answer

boxes and Google’s People Also Ask sections.

How To’s

Ideal for instructional content that can be broken into

steps. Enables Google and AI engines to display

summarized steps directly.

Articles
Establishes the type of content, particularly important for

news and blog sites.

BreadcrumbList
Helps AI understand site hierarchy and improves

navigation relevance.

Speakable
Optimized for voice search, potentially influencing voice

assistants and audio-based AI models.

Author, Organization,

Review, CreativeWork

Reinforces your domain expertise, trust, and originality

to models using E-E-A-T signals.

T o  u t i l i z e  s c h em a s  mo s t  e f f e c t i v e l y  w i t h i n  c o n t e n t ,  p u b l i s h e r s

s h o u l d  u s e  s c h em a . o r g  o r  a p p r o p r i a t e  C M S  p l u g i n s  w i t h i n  t h e i r

w e b s i t e ,  s u c h  a s  Y o a s t  o r  R a n kM a t h  P r o .  
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BreadcrumbList

Speakable

Article
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FAQ Question



T o  e v a l u a t e  h ow  c o n t e n t  i s  b e i n g  i n t e r p r e t e d  -  o r  w h e t h e r  i t ’ s

b e i n g  c i t e d  a t  a l l  -  b y  t o o l s  l i k e  C h a tG P T ,  P e r p l e x i t y ,  o r  B i n g

C h a t ,  p u b l i s h e r s  c a n  u s e  p r omp t  e n g i n e e r i n g  a s  a  v i s i b i l i t y

t e s t i n g  m e t h o d .  T h i s  i n v o l v e s  c r a f t i n g  s p e c i f i c  p r omp t s  a n d

o b s e r v i n g  h ow  A I  t o o l s  r e s p o n d .  S t a r t  b y  a s k i n g  q u e s t i o n s  l i k e

“C i t e  3  r e p u t a b l e  s o u r c e s  a b o u t  [ y o u r  t o p i c ] , ”  “W h o  i s  a n

a u t h o r i t y  i n  [ y o u r  n i c h e ] ? ”  o r  “ S umm a r i z e  r e c e n t  a r t i c l e s  o n

[ y o u r  b r a n d / t o p i c ] . ”  O n e  c a n  a l s o  r e q u e s t  “ L i s t  F A Q s  a b o u t  [ y o u r

n i c h e  k e yw o r d ] ”  t o  s e e  w h i c h  d om a i n s  a r e  s u r f a c e d .  I f  t h e

c o n t e n t  d o e s n ’ t  a p p e a r ,  n o t e  h ow  c omp e t i t o r s  a r e  p o s i t i o n e d ,

h ow  i n f o rm a t i o n  i s  s umm a r i z e d ,  a n d  w h e t h e r  t h e r e ’ s  a n

o p p o r t u n i t y  t o  imp r o v e  c l a r i t y ,  s t r u c t u r e ,  o r  a u t h o r i t y  s i g n a l s .  A s

a  f i n a l  s t e p ,  p a s t e  c o n t e n t  i n t o  a n  A I  t o o l  a n d  a s k ,  “H ow  s h o u l d

t h i s  b e  s t r u c t u r e d  t o  a p p e a r  i n  a  C h a tG P T  a n sw e r ? ”  t o  i n f o rm  

o n - p a g e  o p t im i z a t i o n s .

Prompt 
Engineering

/02For Visibility Testing
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Step Action Goal

1
Ask “Cite 3 reputable sources
about [topic]”

Check for domain presence

2
Ask “Who is an authority in [your

niche]?”
Benchmark domain authority

3
Ask “Summarize recent articles

on [brand/topic]”

Audit how AI interprets the
content

4
Ask “List FAQs about [niche
keyword]”

Evaluate content relevance to

user intent

5

Input your content + ask “How
should this be structured to
appear in ChatGPT?”

Get structure and formatting
suggestions
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A s  a d v a n c e d  s e a r c h  c h a n g e s  h ow  u s e r s  f i n d  c o n t e n t ,  t u r n i n g

v i s i b i l i t y  i n t o  s t e a d y  r e v e n u e  h a s  b e c om e  mo r e  c h a l l e n g i n g .  I n

t h e  A I  e r a ,  r e l y i n g  o n  o n e  r e v e n u e  s t r e am  i s  n o  l o n g e r  e n o u g h .

T o  s u c c e e d ,  p u b l i s h e r s  mu s t  d i v e r s i f y  t h e i r  i n c om e  s o u r c e s

w h i l e  m a k i n g  s u r e  c o n t e n t  r em a i n s  c l e a r  a n d  e a s y  t o  p r o c e s s

f o r  b o t h  r e a d e r s  a n d  mo d e r n  s e a r c h  s y s t ems .

T h e  f o u n d a t i o n  o f  t h i s  s h i f t  i s  c r e a t i n g  c o n t e n t  t h a t  i s

o r g a n i z e d  w i t h  c l e a r  h e a d i n g s ,  s h o r t  s umm a r i e s ,  a n d  w e l l -

r e s e a r c h e d  d a t a  p o i n t s .  T h i s  s t r u c t u r e  n o t  o n l y  b o o s t s

v i s i b i l i t y  b u t  a l s o  b u i l d s  c r e d i b i l i t y .  T r u s t e d ,  h i g h - q u a l i t y

c o n t e n t  h e l p s  s t r e n g t h e n  y o u r  d om a i n  a u t h o r i t y ,  a  f a c t o r  t h a t

a d v a n c e d  s e a r c h  s y s t ems  l o o k  f o r  w h e n  p r e s e n t i n g  r e s u l t s .

A d d i t i o n a l l y ,  u s i n g  f i r s t - p a r t y  d a t a  t o  u n d e r s t a n d  y o u r

a u d i e n c e  a l l ow s  y o u  t o  t a i l o r  a d v e r t i s i n g  a n d  c o n t e n t  t o  

m a t c h  t h e i r  i n t e r e s t s .

A s  A I  c o n t i n u e s  t o  c h a n g e  h ow  c o n t e n t  i s  d e l i v e r e d ,  t r a d i t i o n a l

d i s p l a y  a d v e r t i s i n g  m a y  l o s e  e f f e c t i v e n e s s .  T o  c o u n t e r  t h i s ,

p u b l i s h e r s  mu s t  e x p l o r e  a l t e r n a t i v e  mon e t i z a t i o n  m e t h o d s ,

s u c h  a s  o f f e r i n g  s u b s c r i p t i o n s ,  d e v e l o p i n g  d i r e c t  p a r t n e r s h i p s ,

a n d  i n t e g r a t i n g  i n t e r a c t i v e  o r  n a t i v e  a d  f o rm a t s  t h a t  b l e n d

s e am l e s s l y  w i t h  c o n t e n t .  A  mu l t i - c h a n n e l  s t r a t e g y  e n s u r e s

t h a t  w h e n  o n e  r e v e n u e  s o u r c e  d e c l i n e s ,  o t h e r s  c a n  f i l l  t h e  g a p .
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A d  D i v e r s i f i c a t i o n  S t r a t e g y :  U s e  t h i s  g u i d e  t o  h e l p  y o u  b u i l d

y o u r  s t r a t e g y  t o  i n c r e a s e  r e v e n u e  a c r o s s  a  my r i a d  o f  p l a t f o rm s .

Revenue Remix

/03
Ad Diversification Strategies for 

Publishers in the AI Age

Strategy Description

First-Party Data Utilization
Leverage your own data for personalized content and targeted advertising

while reducing reliance on third-party cookies.

AI-Powered Programmatic

Advertising

Use advanced tools to optimize ad placements, improve targeting, and

dynamically adjust pricing for better returns.

Contextual Targeting
Place ads based on content relevance rather than solely on user behavior,

aligning with privacy-focused trends.

Native & Branded Content
Develop sponsored content partnerships to offer ads that blend naturally

with your editorial material.

Video Advertising & CTV
Expand into video ad formats and connected TV to tap into the growing

streaming audience.

Subscription Models
Offer premium content behind paywalls or membership programs to

create steady, recurring revenue.

AI-Driven Content

Personalization

Use advanced tools to analyze user preferences and tailor content

recommendations, increasing engagement and ad value.

Affiliate Marketing &

eCommerce

Generate revenue through affiliate partnerships and eCommerce

integrations that match your audience's interests.

AI-Optimized Ad Campaigns
Deploy advanced systems to optimize ad creatives, targeting, and bidding

strategies for higher conversions and lower costs.

Direct Advertiser Partnerships
Establish direct relationships with advertisers to secure higher rates and

reduce reliance on ad networks.

AI-Powered Paywalls &

Memberships

Implement dynamic paywalls that adjust access based on user

engagement and intent.
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A d  D i v e r s i f i c a t i o n  S t r a t e g y  (C o n t d . ) :  U s e  t h i s  g u i d e  t o  h e l p

y o u  b u i l d  y o u r  s t r a t e g y  t o  i n c r e a s e  r e v e n u e  a c r o s s  a  my r i a d

o f  p l a t f o rm s .
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Strategy Description

Contextual Targeting
Place ads based on content relevance rather than solely on user behavior,

aligning with privacy-focused trends.

Native & Branded Content
Develop sponsored content partnerships to offer ads that blend naturally

with your editorial material.

Video Advertising & CTV
Expand into video ad formats and connected TV to tap into the growing

streaming audience.

Subscription Models
Offer premium content behind paywalls or membership programs to

create steady, recurring revenue.

AI-Driven Content

Personalization

Use advanced tools to analyze user preferences and tailor content

recommendations, increasing engagement and ad value.

Affiliate Marketing &

eCommerce

Generate revenue through affiliate partnerships and eCommerce

integrations that match your audience's interests.

AI-Optimized Ad Campaigns
Deploy advanced systems to optimize ad creatives, targeting, and bidding

strategies for higher conversions and lower costs.

Direct Advertiser Partnerships
Establish direct relationships with advertisers to secure higher rates and

reduce reliance on ad networks.

AI-Powered Paywalls &

Memberships

Implement dynamic paywalls that adjust access based on user

engagement and intent.

Partnerships with AI Platforms
Collaborate with platforms like Amazon Alexa or Google Assistant for

content licensing and voice integrations.

Investment in AI R&D
Invest in research to develop innovative advertising solutions, such as

real-time bidding enhancements and smarter ad creatives.
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Revenue Channel Allocation (%) Description

Programmatic Ad

Revenue
25%

Uses automated systems to optimize ad placements

and real-time bidding for improved targeting.

CTV/OTT Revenue 20%
Gains revenue from video ads on connected TV and

over-the-top streaming platforms.

DOOH Ad Revenue 15%

Leverages digital out-of-home advertising on screens

in public spaces to reach local audiences - use if

applicable.

Subscription Services 20%
Offers premium, ad-free content through memberships

or subscriptions for consistent income.

Partnership Revenue 10%
Develops direct relationships with advertisers for

exclusive deals and content licensing.

Other 10%
Includes affiliate marketing, eCommerce, and other

miscellaneous revenue streams.

Programmatic Ad Revenue

25%

CTV and OTT Revenue
20%

Subscription Services

20%

DOOH Revenue
15%

Partnership Revenue

10%

Other
10%

Revenue Remix

/03
Ad Diversification Strategies for 

Publishers in the AI Age

E x amp l e

A d

R e v e n u e

M a t r i x
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The Road Ahead for
Publishers in the 

AI Age04
T h e  d i g i t a l  l a n d s c a p e  c o n t i n u e s  t o  e v o l v e  a s  a d v a n c e d

t e c h n o l o g i e s  r e s h a p e  h ow  c o n t e n t  i s  d i s c o v e r e d  a n d

c o n s um e d .  P u b l i s h e r s  f a c e  a  f u t u r e  w h e r e  t r a d i t i o n a l  mo d e l s

o f  c o n t e n t  c r e a t i o n  a n d  mon e t i z a t i o n  mu s t  b e  r e t h o u g h t .  T h e

k e y  t o  s u c c e s s  l i e s  i n  a d a p t i n g  q u i c k l y ,  s t a y i n g  i n f o rm e d ,  a n d

b e i n g  w i l l i n g  t o  e x p e r im e n t  w i t h  n ew  s t r a t e g i e s .

P u b l i s h e r s  w h o  em b r a c e  c h a n g e  w i l l  f o c u s  o n  c r e a t i n g  w e l l -

o r g a n i z e d ,  h i g h - q u a l i t y  c o n t e n t  t h a t  a p p e a l s  b o t h  t o  r e a d e r s

a n d  t o  a d v a n c e d  s e a r c h  s y s t ems .  T h i s  m e a n s  n o t  o n l y  p a y i n g

a t t e n t i o n  t o  t e c h n i c a l  d e t a i l s  l i k e  c l e a r  h e a d i n g s  a n d  c o n c i s e

s umm a r i e s  b u t  a l s o  e n s u r i n g  t h a t  t h e  m a t e r i a l  i s  e n g a g i n g  a n d

t r u s t w o r t h y .  W i t h  a  s t r o n g  emp h a s i s  o n  q u a l i t y ,  c o n t e n t  c a n

b u i l d  l a s t i n g  a u t h o r i t y  a n d  e n c o u r a g e  o n g o i n g  a u d i e n c e

l o y a l t y .

A s  t e c h n o l o g y  c o n t i n u e s  t o  d r i v e  i n n o v a t i o n ,  t h e  w a y  c o n t e n t

i s  mon e t i z e d  w i l l  a l s o  t r a n s f o rm .  N ew  a d v e r t i s i n g  mo d e l s ,

s u b s c r i p t i o n  s e r v i c e s ,  a n d  d i r e c t  p a r t n e r s h i p s  o f f e r

o p p o r t u n i t i e s  t o  g e n e r a t e  r e v e n u e  e v e n  w h e n  t r a d i t i o n a l  c l i c k -

t h r o u g h s  d e c l i n e .  B y  d i v e r s i f y i n g  i n c om e  s t r e ams  a n d

e x p l o r i n g  a l t e r n a t i v e  r e v e n u e  c h a n n e l s ,  p u b l i s h e r s  c a n  p r o t e c t

t h e i r  b u s i n e s s  a n d  o p e n  t h e  d o o r  t o  s u s t a i n e d  g r o w t h .

T h e  f u t u r e  d em a n d s  a  p r o a c t i v e  a p p r o a c h .  P u b l i s h e r s  n e e d  t o

r em a i n  f l e x i b l e ,  e x p e r im e n t  w i t h  em e r g i n g  t o o l s  a n d

p l a t f o rm s ,  a n d  c o n t i n u o u s l y  r e f i n e  t h e i r  s t r a t e g i e s .  T h o s e  w h o

t a k e  t h e  i n i t i a t i v e  t o  l e a r n  a n d  a d a p t  w i l l  b e  w e l l  p o s i t i o n e d  t o

n a v i g a t e  t h e  c h a l l e n g e s  o f  t omo r r ow  a n d  t u r n  t h e s e  c h a n g e s

i n t o  l o n g - t e rm  a d v a n t a g e s  i n  t h e  e v e r - c h a n g i n g  d i g i t a l

l a n d s c a p e .

P u b l i s h e r s  w h o  t r e a t  G e nA I  a s  a n  e x i s t e n t i a l  t h r e a t  w i l l  f a d e .

T h o s e  w h o  t r e a t  i t  l i k e  a  s i g n a l  f o r  t r a n s f o rm a t i o n  w i l l  l e a d .

T h e  c h o i c e  i s  y o u r s .
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U s e  s c h em a  t y p e s :  F A Q P a g e ,  H ow T o ,  A r t i c l e ,

B r e a d c r um b L i s t ,  S p e a k a b l e ,  A u t h o r ,  O r g a n i z a t i o n ,

R e v i ew ,  C r e a t i v eW o r k

Imp l em e n t  u s i n g  s c h em a . o r g  o r  w e b  C M S  t o o l s  

Crack the 

AI Code
/04A Final Recap
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Structure Content for AI Discovery

Boost LLM Visibility

P r omp t  T e s t  Y o u r  B r a n d :  A s k  C h a tG P T /P e r p l e x i t y :

“C i t e  3  r e p u t a b l e  s o u r c e s  a b o u t  [ t o p i c ] ”

“ S umm a r i z e  r e c e n t  a r t i c l e s  o n  [ y o u r  s i t e ] ”

A d j u s t  i f  y o u ’ r e  m i s s i n g :  Imp r o v e  c l a r i t y ,  s t r u c t u r e ,

a u t h o r  b i o s ,  a n d  b a c k l i n k s

Get Cited by AI

U s e  o r i g i n a l  r e s e a r c h  a n d  d a t a - d r i v e n  i n s i g h t s

B u i l d  a u t h o r  a u t h o r i t y  u s i n g  s t r u c t u r e d  m a r k u p

G e t  b a c k l i n k s  f r om  h i g h - a u t h o r i t y  s i t e s  l i k e l y  i n c l u d e d

i n  L L M  t r a i n i n g  d a t a

Opt-Out If Needed

T o  b l o c k  A I  c r aw l e r s  l i k e  G P T B o t :

Diversify Revenue Streams

F o c u s  o n  f i r s t - p a r t y  d a t a ,  n a t i v e  c o n t e n t ,  a n d  b u i l d

r e l a t i o n s h i p s  w i t h  o t h e r  c o n t e n t  p r o v i d e r s

D i v e r s i f y  a d  mon e t i z a t i o n  v i a  p r o g r amm a t i c  a d s ,  mo b i l e

a p p l i c a t i o n s ,  a n d  w h e r e  a p p l i a b l e ,  C T V /O T T  a n d  D O O H



8 3%  R e v e n u e  G r o w t h  p e r

m i l l i o n  C T V  a d  r e q u e s t s

S e am l e s s  a c c e s s  t o  n ew

d em a n d  s t r e ams

T r a n s p a r e n t  r e p o r t i n g  a n d

f u l l  c amp a i g n  v i s i b i l i t y

The Results

“O u r  p a r t n e r s h i p  w i t h  A d n im a t i o n  h a s  b e e n  a

b o n a f i d e  s u c c e s s .  W e  w e r e  l o o k i n g  f o r  a  p a r t n e r

t o  h e l p  u s  d i v e r s i f y  o u r  C T V  d em a n d  s o u r c e s ,  a n d

A d n im a t i o n  h a s  u n l o c k e d  o n e  o f  t h e  l a rg e s t

m a r k e t p l a c e s  f o r  L o o p . ”

B r i a n  B l o o d g o o d ,  H e a d  o f  S a l e s ,  L o o p  M e d i a
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T o  d i v e r s i f y  a d  r e v e n u e ,  L o o p

M e d i a  n e e d e d  t o :

N a v i g a t e  t h e  c omp l e x i t i e s

o f  C T V  a n d  D O O H

c omp l i a n c e

G a i n  a c c e s s  t o  p r em i um

d em a n d  s o u r c e s ,  i n c l u d i n g

G o o g l e

Imp r o v e  r e v e n u e  y i e l d

w i t h o u t  c omp r om i s i n g

v i ew e r  e x p e r i e n c e

A d n im a t i o n  d e p l o y e d  i t s

p r o p r i e t a r y  C T V  F u s i o n

t e c h n o l o g y ,  i n t e g r a t i n g

G o o g l e ’ s  P r o g r amm a t i c  A c c e s s

L i b r a r y  (P A L )  S D K  t o  e n r i c h

a u d i e n c e  t a r g e t i n g  s i g n a l s  a n d

o p t im i z e  

p r o g r amm a t i c  a u c t i o n s .  T h i s

h e l p e d  L o o p  M e d i a  d i v e r s i f y  i t s

r e v e n u e  s t r e ams  a n d  d e l i v e r

m o r e  t a i l o r e d  a d  c o n t e n t .

The Solution

L o o p  M e d i a  (N Y S E :  L P T V ) ,  a  l e a d e r  i n  s t r e am i n g  e n t e r t a i nm e n t

a c r o s s  1 5 0 , 0 0 0 +  s c r e e n s  i n  v e n u e s  l i k e  b a r s ,  r e s t a u r a n t s ,  a n d

a i r p o r t s ,  n e e d e d  a  sm a r t e r  w a y  t o  d i v e r s i f y  i t s  C T V  a n d  D O O H

r e v e n u e  s t r e ams .  I n  a  c omp l e x  l a n d s c a p e  o f  e v e r - c h a n g i n g

p o l i c i e s  a n d  c o n s um e r  i n t e n t ,  L o o p  p a r t n e r e d  w i t h  A d n im a t i o n

t o  o p t im i z e  i t s  mon e t i z a t i o n  s t r a t e g y .

Overview

The Challenge

83%
Growth



OUR SOURCES

D i g i d a y .  W h y  A I ,  r e v e n u e  d i v e r s i f i c a t i o n  a n d  a d  s p e n d  a r e  t h e  d e f i n i n g  2 0 2 4  t r e n d s  f o r

m e d i a  c omp a n i e s .  h t t p s : / / d i g i d a y . c om / s p o n s o r e d /w h y - a i - r e v e n u e - d i v e r s i f i c a t i o n - a n d -

a d - s p e n d - a r e - t h e - d e f i n i n g - 2 0 2 4 - t r e n d s - f o r -m e d i a - c omp a n i e s / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

N o t a .  A I  p u b l i s h i n g  r e v e n u e  m a x im i z a t i o n .  h t t p s : / /www . h e y n o t a . c om / r e s o u r c e s / b l o g / a i -

p u b l i s h i n g - r e v e n u e -m a x im i z a t i o n / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

A dM o n s t e r s .  H ow  p u b l i s h e r s  a r e  u s i n g  A I  t o o l s  t o  a c h i e v e  t h e i r  a d  a n d  r e v  o p s  g o a l s .

h t t p s : / /www . a dmon s t e r s . c om / h ow - p u b l i s h e r s - a r e - u s i n g - a i - t o o l s - t o - a c h i e v e - t h e i r - a d -

a n d - r e v - o p s - g o a l s / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

R e s e a r c h F D I .  T h e  f u t u r e  o f  S E O  &  A I .  h t t p s : / / r e s e a r c h f d i . c om / f u t u r e - o f - s e o - a i / .

A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

F o r b e s  A g e n c y  C o u n c i l .  A I  i s  d r i v i n g  t h e  f u t u r e  o f  S E O :  H ow  t o  a d a p t .  F o r b e s .

h t t p s : / /www . f o r b e s . c om / c o u n c i l s / f o r b e s a g e n c y c o u n c i l / 2 0 2 4 / 0 2 / 0 2 / a i - i s - d r i v i n g - t h e -

f u t u r e - o f - s e o - h ow - t o - a d a p t / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

L i n k -A s s i s t a n t .  A I  s e a r c h  &  S E O :  T h e  n ew  r u l e s  o f  t h e  g am e .  h t t p s : / /www . l i n k -

a s s i s t a n t . c om / n ew s / a i - s e a r c h - s e o . h tm l .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

R o c k  t h e  R a n k i n g s .  H ow  t o  r a n k  i n  C h a tG P T  s e a r c h .

h t t p s : / /www . r o c k t h e r a n k i n g s . c om / h ow - t o - r a n k - i n - c h a t g p t - s e a r c h / .  A c c e s s e d  A p r i l  2 2 ,

2 0 2 5 .

S emru s h .  H ow  t o  g e t  t o  t h e  t o p  o f  G o o g l e  s e a r c h .  h t t p s : / /www . s emru s h . c om / b l o g / g e t -

t o - t o p - o f - g o o g l e - s e a r c h / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

S emru s h .  A I  c o n t e n t  m a r k e t i n g :  G u i d e  t o  c r e a t i n g  A I - p ow e r e d  c o n t e n t .

h t t p s : / /www . s emru s h . c om / b l o g / a i - c o n t e n t -m a r k e t i n g / .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

I n t e r o  D i g i t a l .  A I  f o r  c o n t e n t :  H ow  t o  b u i l d  a  c o n t e n t  s t r a t e g y  w i t h  A I .

h t t p s : / /www . i n t e r o d i g i t a l . c om / b l o g / a i - f o r - c o n t e n t - h ow - t o - b u i l d - a - c o n t e n t - s t r a t e g y -

w i t h - a i .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

PwC .  A r t i f i c i a l  i n t e l l i g e n c e  s e r v i c e s .  h t t p s : / /www . pw c . c om / u s / e n / s e r v i c e s / a i . h tm l .

A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

D e l o i t t e .  D e l o i t t e  G l o b a l ’ s  2 0 2 5  p r e d i c t i o n s  r e p o r t .

h t t p s : / /www . d e l o i t t e . c om / g l o b a l / e n / a b o u t / p r e s s - r o om / d e l o i t t e - g l o b a l s - 2 0 2 5 -

p r e d i c t i o n s - r e p o r t . h tm l .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

G a r t n e r .  A I  i n  m a r k e t i n g .  h t t p s : / /www . g a r t n e r . c om / e n /m a r k e t i n g / t o p i c s / a i - i n -

m a r k e t i n g .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

E p s i l o n .  T a k i n g  t h e  r i g h t  s t e p s  w i t h  c o n n e c t e d  T V  a d v e r t i s i n g .

h t t p s : / /www . e p s i l o n . c om / u s / i n s i g h t s / r e s o u r c e s / t a k i n g - t h e - r i g h t - s t e p s -w i t h - c o n n e c t e d -

t v - a d v e r t i s i n g .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

V i s t a r  M e d i a .  W h a t  i s  D O O H ?  h t t p s : / /www . v i s t a rm e d i a . c om / b l o g /w h a t - i s - d o o h .

A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

D i g i t a l  M a r k e t i n g  I n s t i t u t e .  T h e  b e g i n n e r ’ s  g u i d e  t o  p r o g r amm a t i c  a d v e r t i s i n g .

h t t p s : / / d i g i t a lm a r k e t i n g i n s t i t u t e . c om / b l o g / t h e - b e g i n n e r s - g u i d e - t o - p r o g r amm a t i c -

a d v e r t i s i n g .  A c c e s s e d  A p r i l  2 2 ,  2 0 2 5 .

T h e  V i s i b i l i t y  C o d e :  

C r a c k i n g  t h e  A g e  o f  A I  f o r  D i g i t a l  P u b l i s h e r s

https://digiday.com/sponsored/why-ai-revenue-diversification-and-ad-spend-are-the-defining-2024-trends-for-media-companies/
https://digiday.com/sponsored/why-ai-revenue-diversification-and-ad-spend-are-the-defining-2024-trends-for-media-companies/
https://www.heynota.com/resources/blog/ai-publishing-revenue-maximization/
https://www.heynota.com/resources/blog/ai-publishing-revenue-maximization/
https://www.admonsters.com/how-publishers-are-using-ai-tools-to-achieve-their-ad-and-rev-ops-goals/
https://www.admonsters.com/how-publishers-are-using-ai-tools-to-achieve-their-ad-and-rev-ops-goals/
https://researchfdi.com/future-of-seo-ai/
https://www.forbes.com/councils/forbesagencycouncil/2024/02/02/ai-is-driving-the-future-of-seo-how-to-adapt/
https://www.forbes.com/councils/forbesagencycouncil/2024/02/02/ai-is-driving-the-future-of-seo-how-to-adapt/
https://www.link-assistant.com/news/ai-search-seo.html
https://www.link-assistant.com/news/ai-search-seo.html
https://www.rocktherankings.com/how-to-rank-in-chatgpt-search/
https://www.semrush.com/blog/get-to-top-of-google-search/
https://www.semrush.com/blog/get-to-top-of-google-search/
https://www.semrush.com/blog/ai-content-marketing/
https://www.interodigital.com/blog/ai-for-content-how-to-build-a-content-strategy-with-ai
https://www.interodigital.com/blog/ai-for-content-how-to-build-a-content-strategy-with-ai
https://www.pwc.com/us/en/services/ai.html
https://www.deloitte.com/global/en/about/press-room/deloitte-globals-2025-predictions-report.html
https://www.deloitte.com/global/en/about/press-room/deloitte-globals-2025-predictions-report.html
https://www.gartner.com/en/marketing/topics/ai-in-marketing
https://www.gartner.com/en/marketing/topics/ai-in-marketing
https://www.epsilon.com/us/insights/resources/taking-the-right-steps-with-connected-tv-advertising
https://www.epsilon.com/us/insights/resources/taking-the-right-steps-with-connected-tv-advertising
https://www.vistarmedia.com/blog/what-is-dooh
https://digitalmarketinginstitute.com/blog/the-beginners-guide-to-programmatic-advertising
https://digitalmarketinginstitute.com/blog/the-beginners-guide-to-programmatic-advertising


ABOUT
ADNIMATION

Adnimation is the leading ad

monetization platform

dedicated exclusively to

publishers, with a proven

track record of driving

significant revenue growth

without compromising user

experience. 

By combining cutting-edge

technology with expert

support, Adnimation

empowers publishers to

unlock their full earning

potential. 

Learn more at

adnimation.com.


